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Brand Geek 2025 Impact Report 

PROTECTING THE BRANDS THAT ARE CHANGING THE WORLD®​
PROTECTING THE BUSINESSES THAT ARE CHANGING THE WORLD® 

At Brand Geek, we're not just about law; we're about living our values. We aim to embody integrity, 
knowledge, passion, and joy in everything we do. Our Mission is to cultivate and implement holistic 
brand protection strategies for social enterprises (both for-profit and NGO) while inspiring others 
with our curious, passionate, and creative leadership that lifts up as many people as possible while 
consciously reducing our unavoidable harm to the planet. Our clients rely on us to help anticipate 
and address the IP legal issues affecting their enterprises. 

Dear Friends, Clients, and Fellow Do-Gooders, 

2025 was humbling, to say the least. The year began with 
the inauguration of a convicted felon as our President and 
the immediate destruction of longstanding Governmental 
institutions and attacks on law firms and the Rule of Law. 
As a legal professional, this felt confusing, sad, and 
frightening. Then, in early February, Brand Geek lost its two 
biggest clients, accounting for half of our annual revenue. 
One client ran out of capital, and the other brought in 
capital, bringing with it Big Law. As a result, we suddenly 
had to lay off our Paralegal, Andy, who had been with 
Brand Geek for 3 years and was very much a part of the 
family. Brand Geek also had to terminate the 6% annual 
401(k) contribution it was making for our remaining 
employee, Niya, though it maintained the legally-mandated 
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matching of the funds that she contributed. If 2024 was a year of growth, 2025 was a year of 
contraction. And it hurt.​
​
Despite our reduced income, we maintained our level of giving, resulting in pro bono and cash 
donations totaling 23% of our gross annual revenue. 

Looking ahead, we plan to maintain at least 5% annual giving, and to improve our B Impact 
Assessment score under the revised framework. 

With deep gratitude, 

Lara Pearson​
Founder & Chief Brand Geek 

 

 

Impact on People (Workers & Team) 
 

Employment & Compensation​
This was where we fell the furthest during 2025. Due to our revenue setbacks, Brand Geek was 
unable to maintain its 6% 401(k) contribution, or to provide raises or bonuses. Executive 
compensation was reduced to below $40,000, and our prior lowest hourly wage of $38/hour became 
our highest hourly wage. While Brand Geek continually aims to make its team feel appreciated, as an 
employer, we recognize that our appreciation is best expressed in dollars and cents.  

Workplace Culture & Benefits​
Brand Geek continues to operate on a four-day workweek. We offer unlimited paid time off, 
encouraging our teammates to take 4 weeks off annually, including our two mandatory vacation 
weeks: Rejuvenation Week at the end of August, and Reflection Week between Xmas and New Years. 
Our policies aim to support a healthy work-life balance and normalize time off whenever needed, no 
questions asked. 

Communication & Feedback​
Our open-door policy, anti-retaliation framework, and regular reviews foster a culture of trust and 
feedback. We use Google Workspace tools, including a virtual white board, and hold regular team 
huddles to ensure collaboration and accountability.​
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Impact on Community 
 

Giving & Community Engagement​
​
In 2025, Brand Geek donated 23.98% of its gross annual revenue in pro bono work and cash 
donations. 

Total Charitable Contributions: $60,584.21 (23% of revenue) 

○​ Cash Donations: $2,884 (.98%) 
○​ In-Kind Legal Services: $57,700 (23%) 

■​ Keep Tahoe Blue $41,300 
■​ COSM (Church of Sacred Mirrors) $12,900 
■​ Psychedelic Puppet Show $3,500 
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https://www.keeptahoeblue.org/
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Volunteering 

During 2025, I volunteered as a Board Member of Keep Tahoe Blue, spending a total of 28 hours in 
quarterly Board meetings and Committee Calls (serving on the Programs Committee, 
Communications & Branding Committee, and Legal Committee), as well as on a Blue Crew with the 
Diamond Peak Ski Team Pollution Penguins. I also volunteered 13 hours with the Psychedelic Bar 
Association on the Corporate Forms and Business Practices Committee and the IP Committee, and 
by taking shifts on the immigration hotline for foreign speakers entering the country for the MAPS 
Psychedelic Science conference. 

Key Areas of Financial Support 

●​ Environmental Protection: $41,300 in-kind legal support and $700 in cash donations to the 
Keep Tahoe Blue; additional donations to conservation orgs totaling $555. 

●​ Access to Justice: $256.65 to Bring Kilmar Home, VT Immigrant LDF & Lavender Rights 
Project 

●​ Digital Rights: $276 to Internet Active. 
●​ Indigenous Rights: $100 to Alaska Community Foundation 
●​ Mental Health and Wellness: $615 to Cascadia Now / Psychedelic Bar Association and 

MAPS 

Our giving reflects our commitment to environmental justice, equity, and civic engagement. We 
strategically support grassroots, justice-based, and mission-aligned efforts to maximize long-term 
public benefit. 

Supplier Impact & Inclusive Procurement 

In 2024, 47.71% of the revenue we spent on our significant suppliers (<$5,000 in expenses) went to 
woman-owned businesses (yay!), 15.7% to minority-owned businesses and 9.6% went to local 
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vendors (within 5 miles of our home office)). This is a substantial increase from 2024.
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Impact on the Environment 
 

Not only did we fail to reduce our emissions, but they increased by 15 tonnes, possibly due to a CO₂ 
gas leak that wasn’t diagnosed until March 2026. On the positive side, by reducing our vehicle miles 
traveled, our Scope 3 emissions fell as well. It is important to note that these emissions are for the 
entire 1555 sf home and all vehicle miles traveled, rather than extrapolating those emissions that 
can be strictly allocated to business activities. While Brand Geek has purchased RECs and offsets 
equivalent to 210% of its emissions in prior years, for 2025, due to financial circumstances,, Brand 
Geek purchased RECs and offsets for only ~100% of its emissions. 

2025 TOTAL Emissions​
73.1 tonnes CO₂e  

2024 TOTAL Emissions​
58.1 tonnes CO₂e 

Scope 1: 58 tCO₂e (Direct 
emissions)​
Gas furnace 

Scope 1: 26.96 tCO₂e (Direct 
emissions)​
Gas furnace 

Scope 2: 0.01 tCO₂e​
(100% distributed renewable 
electricity)​
Electricity 

Scope 2: 0.01 tCO₂e​
(100% distributed renewable 
electricity)​
Electricity 

Scope 3: 15 tCO₂e ​
(value chain emissions)​
Diesel Fuel 

Scope 3: 31.14 tCO₂e ​
(value chain emissions)​
Diesel Fuel 

​
​
While RECs and Offsets are not a penance for bad behavior, Brand Geek continues to counterbalance 
the environmental harm that is caused to the environment by purchasing RECs and offsets as shown 
in the Certificate below. 
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Impact on Governance 
 

As a Nevada Public Benefit Corporation, we are legally committed to generating a positive impact for 
all stakeholders. 

●​ Benefit Director: Lara Pearson (registered with the Nevada Secretary of State) 
●​ Stakeholder Engagement: Conducted through direct communications and regular digital 

engagement 

Transparency & Goals​
We will continue to gather and publish annual impact data, tracking and reporting on our 
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shortcomings and our progress. Our Goals include a 12% GHG reduction per decade, with a 
minimum 1% annual reduction. We aim to increase our women-owned significant suppliers to over to 
50% of significant supplier purchases. In accordance with the new BIA Standards, we will spend a 
full day as a team in a J.E.D.I. training in 2026 along with committing resources to our team’s 
professional and personal development. We will also commence screening of our clients for 
environmental and human rights violations, and if discovered, require that they take remedial actions 
or retain new counsel. 

Carbon Reduction Policy​
We commit to being carbon-neutral by 2030, with a 1% yearly reduction in Scope 1 and 2 emissions 
and full offsetting of all emissions annually. We intend to return to offsetting 210% of our emissions 
in 2026. 

Certifications & Standards  

We intend to maintain the following Certifications and Standards: 

●​ Certified B Corporation (since 2008) 
●​ 1% for the Planet member (since 2006) 
●​ Nevada Green Business Network (since 2020) 
●​ Tahoe Blue Business (Since 2025) 

Conclusion​
At Brand Geek, being a force for good isn’t a tagline—it’s an ethos. We’re endlessly grateful to our 
communities and to the inspiration our peers provide, encouraging our continual improvement 
towards a more just, joyful, and regenerative world.​
 

​
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