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I. Factual Background 
 

 During the Superbowl, on February 6, 2011, Chrysler Corporation began a 

television advertising campaign promoting its products as “Imported from Detroit.”  The 

clear and unambiguous statement meant that its cars are “Made in the United States of 

America.”    

 These ads are continuing and multiplying.  Chrysler has a general corporate ad 

and ads for each of each vehicles that use the “Imported from Detroit” slogan. 

 The ads are clever, but they are false.  The Chrysler 300 and the Chrysler 

Minivans promoted in these advertisements are made in Canada.  The Chrysler 300 is 

assembled in Brampton, Ontario, Canada and often includes a Mexican-made engine. 

 To reinforce its false advertising, Chrysler Corporation removes country-of-origin 

stickers from its vehicles on display at auto shows, including the Los Angeles, New 

York, Detroit, and Washington, D.C. auto shows.   Many Chrysler dealers also illegally 

remove these country of origin stickers. 

II.  Petitioner 

 Petitioner is a non-profit corporation founded in 1989.  Its purpose is to promote 

products made in the United States.   The Foundation has supported country-of-origin 

disclosure legislation, including the American Automobile Labeling Act.   The 

undersigned counsel testified in favor of this legislation and submitted a study conducted 

by the Foundation that found that consumers did not know the country of origin of 

automobiles, and were confused by American-brand companies who imported their 

vehicles. 
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III. Violations of Law 

 Section 5 of the Federal Trade Commission Act (FTCA) prohibits “unfair and 

deceptive acts or practices in or affecting commerce.”  Section 15 of the FTCA defines a 

false ad for purposes of Section 12 as one that's “misleading in a material respect.”   

 Under The Federal Trade Commission Act Amendments of 1994, Section 5 of the 

FTC Act was amended so as to require the FTC--prior to finding an act or practice 

“unfair”--to first determine that the act or practice-- 

 1.  Causes or is likely to cause substantial injury to consumers; 

 2.  Is not reasonably avoidable by consumers and 

 3.  Is not outweighed by countervailing benefits to consumers or competitors. 

 Chrysler’s false advertising is likely to cause substantial injury to consumers who 

seek to buy U.S.-made vehicles.  The California Supreme Court has recently ruled that 

consumers have a right to buy “Made in the USA” products when the products are 

promoted and/or labeled as of American origin.  Kwikset v. Superior Court, 51 Cal.4th 

310 (Supreme Court of California, 2011).   This ruling holds that country of origin is a 

material quality of a product. 

 Chrysler’s violations of law are not reasonably avoidable by consumers because 

Chrysler, and many of its dealers, hide the fact, and remove the country-of-origin labels, 

from many of its vehicles. 

 There are no countervailing benefits to consumers or competitors from Chrysler’s 

false and misleading advertising. 
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IV.  Request for Relief 

 Petitioners request that the Federal Trade Commission order Chrysler Corporation 

to institute corrective advertising and to post prominently on all Chrysler vehicles at auto 

shows and in showrooms the country of origin of the vehicles.   

 The Foundation is willing to assist the FTC monitor compliance with such an 

order and requests that Chrysler Corporation be ordered to compensate the Foundation 

for two years of such compliance. 
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